JE ARS8 % T B B SRAT ARG

TR — X Ak S TE

THE INFLUENCE OF IN STORE EXPERIENCE
ON CONSUMERS' IMPULSE BUYING BEHAVIOR

—TAKE X COSMETICS COLLECTION STORE
AS AN EXAMPLE

R
CHANG YU

AR R SRR IE B B B B A ST B
J& IE R E By Lr B B -2 Ar
THREERL (FX@HR) BEZIN—HD
—O—-_—%—H



JE ARS8 % T B B SRAT ARG

TR — X Ak S TE

THE INFLUENCE OF IN STORE EXPERIENCE
ON CONSUMERS' IMPULSE BUYING BEHAVIOR

—TAKE X COSMETICS COLLECTION STORE
AS AN EXAMPLE

R
CHANG YU

AR R SRR IE B B F B B A ST B
J& IE KB 3 2 b v o B AR - 22 Ar
TREER (PR RELIN—HT
—O=—%#—#
RRBURIE R E BB A



H——0= H5 e B 5= Ry XY —"6 el 7 O 5 L 2 A 0 ol 2 3 B X D B Y



W B

WG H - JE ARGV % 3 i a8 AT N I sE IR I AT — DL X Atk
a5 9

(= R

T Xl —Fh %

=X DR ¢ L T B 2

LA FR: TrREHE L (R 5D

SAAE —OZO%F

W& 2GR R, N RAEFACFIZE D G, AT SZRCRIE I,
AT TSR =2 52 D) ) SR R, [ BN B B B AR IG IRAT 1F 28 A2 1k . Y BB 7E
MRHE RV SE e N, AR SR B R AR ™ AR A 755K, AT 5
RMNATRE RN, 7L S W SBAT g o 95 P sl SEAE H W Sssh o T
R bE BT R R DL B B BTSSR A T L Ca oy — R A
I AT ARSIV Ao Pl B SKAT 9 L4 AN E B BRI 7N SE G
AT R, (ERE KE A H AR T 25 thah U SEAT N IR R 2, A Ay
BT FE M PR AR 362 PR AL A X L EAT SEUEAGL 6 . S T HL T R S5 VAR A JE, IR RIR
FER e, W6 B s BT AR AR 5 A% SRR S A5 T e T W o 7™ R ) Bl A TR 35,
RTINS I, S2RNH PG WK SRR R, T 9 E R IR 132
M B MG ) 7 IR, USSR B . B IR AR A M i X — A G S AR e 7Y
JE HIGESRE AT TENS TS ARG 3 BT 9% 52 m FEOT AT 7T, BERE 4 & BAE R A
RIS A B 5% BT FERRAIE, FESEIAT 1S AR IR I Fe i, thRENR X
RAGHT I E BB AARYL, vkl BRI IR S . Ik, AT R
A AR SR R UM S EE

AW TR R T sh R SKAT s AR S RS AU B L AR AN b sl A SE 22 1]
RIoC RS ML, B PROR B SCIRE VAN 1 5% T 0 WARIR AT AT ST R, LK
oA RS R AT NI IR 2R, IFERE T IRFIO B iR o BEXT 4 BT ST R
AL BUBHR TR G A A SR A58 2 5 7 A b s B AT D AR IR £E AT
NKT SEM S50 7 FERRLHIE e St b, MELAAE 3 A A0 B 22 A So e i K
LR A AR PP BN AT N I R R ST RERRE AR, BL X ARt RO
N, RS AR SRRy B AR, BOIMENE AL R, I S ARG . O



DI LA s By SAT DR 2 18] (R S5 # Jr REAR Y, e rp R A B B AR PR R 1 D 7
AT ARG UEPE A e b, JRER I T B AR S DN AR R TR AR B O AR B i AT R
DT A RSB B e o ASHIE 78 75 22 1) ) 2 g i DY AT, BB T A8
RICHRA E WIARIE T BEAT /IR U7 YR 8 AL e A 5 B L S AR T 455
I BR AR AR AR AR T R B2 IR0 36 o AR RS 1 5 25T 1 156 T A AR 214G R4
i, Lt R 321 6y, A RS 291 4y, A XA IR 91%. X HdE ke
PUBUR, A Spss et TR FEASSEEAT AR, @I fRMESE T 04, (5%
I, A SCA T LR B R B AT RS BRI R R A R S s A
TR SEM A3, AT — RIVSHE DM, AW RAT TEiE: (1D £k
T b B Sl TE A AR B (10 s B SEAT AT R N AR I (2) 5
PR IO BLFE T S AL R ARG o 7 ol 2H 5 S5 2 PR XY 2 P 9 3 R B B SEAT
PR IR AR (3) ARG T, VH B RSN ELAE K AR Ga A
BN R S 18] BAT DR R ) A RAORE, RIS 5% 35 2 6 P AR 6 o g B s 2
P T PR B S B AT N o A T JEARTE T FL &8, P AEAd b B
o DA R FLA SEEAA T BT VE R H R L e A i, BEE S AT

KA. MK JENEEE MERE AR SRR

I



ABSTRACT

Title: The Influence of in Store Experience on Consumers' Impulse

Buying Behavior-Take X Cosmetics Collection Store as an

Example
Author: Chang Yu
Advisor: Dr. Yishu Liu
Degree: Master of Business Administration
Major: Business Administration (Chinese Program)
Academic Year: 2021

With the rapid development of economy, the gradual improvement of people's
living standards and the increase of people's disposable income, people enjoy shopping
more and more, and pay more attention to their own experience and emotional changes.
Under the impact of vision and feeling, the stimulation brought by the external
environment produces new demand in the brain, which leads to people's consumption
motivation and impulse buying behavior. In recent years, the proportion of consumers'
impulse purchase in daily purchasing activities has shown an obvious upward trend,
which has become a common, popular and acceptable consumption mode in retail
industry. Impulse buying behavior has become a hot topic in marketing theory and
practice. However, although a large number of scholars are studying the influencing
factors of consumers' impulsive buying behavior, few studies have conducted empirical
tests on it from the perspective of in store experience. With the rapid development of e-
commerce, the in-depth development of the Internet, and the era of live network with
goods, the development of traditional physical stores is facing severe challenges and
difficulties, and even facing the "tide of bankruptcy". Inspired by the change of
consumers' purchasing habits, beauty integrated stores which pay attention to consumer
experience have sprung up and are quite popular with consumers. Focusing on the
epitome of integrated cosmetics store after transformation, this study studies the impact
of in store experience on impulsive consumption, which can not only enrich and verify
the research and verification of impulse consumption from the perspective of in store

experience, enrich the existing research theory of in store experience, but also provide
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new marketing ideas and ideas for businesses, and provide reference for enterprises to
formulate marketing strategies. Therefore, the research of this paper has very important
theoretical and practical significance.

This study describes the concept of impulse buying behavior, experience and
experiential marketing, the relationship between experience and impulse buying, and
summarizes the existing research results on in store experience after consulting a large
number of literature, analyzes the influencing factors of impulse buying behavior, and
summarizes the connotation of perceived value. In view of the deficiency of the current
research, this paper explores the mechanism of the impulse buying behavior of
consumers through in store experience. On the basis of previous studies on SEM
structural equation model, starting from the related concepts of modern communication
and management, this paper comprehensively conceives the influencing factors and
possible influencing paths of impulse buying behavior. Taking X cosmetics integrated
store as an example, taking in store experience as independent variable and perceived
value as intermediary variable, the in store experience, perceived value time and
impulsive buying behavior are constructed The validity test includes exploratory factor
analysis (EFA) and confirmatory factor analysis (CFA), and puts forward two
hypotheses: the interaction between independent variables and dependent variables and
the mediating effect hypothesis of positive emotions. The questionnaire required in this
study strictly goes through four links, that is, to determine the initial option by studying
relevant literature, to determine the rationality of variable selection through small-scale
interviews, to formulate the initial questionnaire, and to determine the final
questionnaire by eliminating the low correlation options. A total of 321 questionnaires
and 291 valid questionnaires were collected from the questionnaire network platform.
The effective questionnaire recovery rate was 91%. After random sampling of data,
SPSS statistical tool is used to process the sample data. Through descriptive statistical
analysis and reliability analysis, the internal consistency of the text design and
questionnaire is verified. The questionnaire data were input into the corresponding SEM
model, and a series of empirical analysis were carried out. The final research
conclusions are as follows: (1) in the cosmetics collection stores, in store experience
has a significant positive impact on consumers' impulse buying behavior; (2) in store
experience, including commodity value, in store experience, commodity combination

and other dimensions, will have a significant impact on consumers' impulse buying
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behavior (3) in cosmetic stores, consumers' perceived value has a positive mediating
effect between in store experience and impulsive purchase, that is, the stronger the
perceived value in the store experience is, the easier it is to stimulate consumers' impulse
buying behavior. Finally, according to the research conclusion, this paper puts forward
some marketing suggestions for cosmetics integrated stores and other physical stores

for reference.

Keywords: Impulsive purchase In store experience Value perception

Intermediary effect Integrated cosmetics store
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BUR AR S 2 (kerin,jain&howard, 1992). Meye LA 2 Terblanche & Boshoff
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(2006) X )i A T4 A 563 5 5 2 KGR RE FAIFE T P, 2 HH U P D0 A 6 ol A2 I 25 A
HEONTE I 21 2 T 7 b 2 8] BT SR A5 N i 2 A . Schwager (2007) A AL &
P 545 N 01 B 2R 2 R fk o B = 2 1) O 3R B

S IE T, T AR AR 7 T B 9 RO R, I LB A I B 25 0
VIR AT TR . betn, EN S E P SRR (2014) EHF5T B2C
VA ks FE P AR BGE R, DA SR DX S FH P A B8 A 4 2 3 1) 5 SR AE O ) 75 LA A2 1t
FEH TR () E WG 281K Z o X Ut B 2 B ATTHERIE F0 5 N AR gR i, K2 2
PR ER: 5E SCAAE STt Y B SEAT 37 i A IS4 IR IR R RRRSZ o SR (2015)
B AN [ 2831 (R M v o o ¥ B 2 FH P RIS R s e B RN R ), TR I, 3k
S H A (R B 3 TR R B I s R R (5 B B N 5y T ARG, 2 ke P
MIRRIR G 26, T SE 5 5 fubi b 31 B3 %

RIE R ARE RN, A S ARG 22 A P64, Mk, EBREZ
RN | A1 T2l = O RN W= I PO AT B < ey S S ) R AV N 1| Y
B I SEAR R T 7= 2R WA SEAT D o B D PR AR 36 P 3R 2kt T R sl v 2 g 2
) 1T U ARG R 4 SRR IR 2 OC T BRI RS, S AT R VA e
A Schmitt (1999) RIS AR E RS GRS B4R 1730k
B AOCIARTS TN ERE, 17X 2 ] B rH s 42 e A o 1 T =Rl 3 (1), T LA
RE . TH AR SRS X, NERTCIEMER X W2 R . IRt
SRR, TR SR BAETEWER, i ARSI 4 7 RAFE — @ il Z@NFITE S
J§ (2006 i R 55 1A () A FE AN S5 K idkAT 1 SEUERIE AL, $ th T B i 45 1 e
SYEFERAAY, ZAR AL IR ARG R o AN RS, B EIALS . ThAE ARG A4t 2
(LN

IR GEERIN (20060 FEER 7t R AL H 15 7 I R B 2 ) 7 A s i R 2 B, A
JER A B0 RIS B AR IG PR A F B SR AR I 25 AR G, 5 R JBR RN AR 36 2 8 B 2 X D 4
WEE . BEAG a5 E SRR R RS R TR A L
T B 15238 . Terblanche & Boshoff (2006) FEAHICHFFTH, KHE 1L
FA R ML) 31 AN IE ) 11000 2 & AT A, JEARYE A 2 45 At
t In-store Shopping Experience (ISE) F8Y. i HiziA! & — NEET A FEFEAT
MR E BT R B, XS ERUE I T AR R A A5 S . ISE BEALUCH)E
WIEAALS 22 B HA R R, 2RDermiE. SRR, mRdEs. NRE
filr, WP AURRIACEE, JF H ISE AR IX FUR A 200 & SGIAT T W R R 7
it AL FE T 2 288 T D P 00 WA el 358 A s ot A T R 6 U R B )
MRGEE. MM ELT SIS ICECS; 5 NIRRT 238 /5 )X
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SXof T AT AR I BT RN B NIRRT T I Y RS R T A A
AT it 2L B SR iR Y 2 T TR DA ) T I e R R AT A R U e 1 (1) P
KREFE FIERBEHE., MR FEE%: NS 28 /£ 5 A H
S 5L RSS ORISR D 2 AU AH BB Ak (P R s B R IR AL B R Y 9 7R
P U A I 26 3] i) R 1) 7 3 7 T4 HH B VR R 75 BRI AR B RN [a] A DA K [ A R
IR, MESERER RIFES., BARITSRER, EENHAR SR, hiRs
Br N ARIS S SO B 2, (HR s AR LS BRI 53 4 B2 K 2 #B & LA Terblanche
& Boshoff (2006) A 5T AFEREI o

2.1.4 JEARIGAN S T SE 2 A1 R R

JE A A 56 5 b 3 T SAT DN TR ORI 98 52 B 1 AR 2 5 o0 E . [ Ah e
David (1989). Koufatis (2002). Skadberg (2004) LA [E 2B M5
FREM (2009 #B T2 E B 5 1) i 25 A4 5 ] DA R A8 b )y B 0 SEAT IR 72 A
2K (2012 Xl B sh B SEAT BT TR ST, I AR R I A v e
w25 s SRR 1R IR S 6T B BE WS THURCTH TR O PRIR L MR M S HC Y
TR N, LEYH 2 = AR R F U S B R T S AT N . X R AR R
W (2014) FEBF T A 32 H firh i A2 5 28 3 55 7 o D EL B AR 06, @R B TR SE 1Y
B 1A RO ik i JR R R (R 2R 2 e B U S I BT e 2 BT XA FVE RS
(2018) FEA T b 45 H R Ui H 1M 8 85 A0 (2 2 SR e 2 T WA R, JF 48 %
DX i )R8 AT Jm 2 T R I ) 5 1 o S 25 S M e 2 ) D) e A 96 RIS AR 6
T 1T 5 MR i 25 ) g SE AR O o

2.2 B EEM TR

LEERZLMSAER (20100 F2H 7 AEMSh G SCERE T, T 2 H AR 2RI
B PP REAEAB NI J7, IXFP RS B S ARE A, HER AR, e
TP 7R AR JE AR T ity U RS S S AR E R AR oG
RMWEFC, BT LASE Wrud 0 b o 200 1 9% 5 sl 2R S5 A L TR S
2. PRI PRI % K2R B PRS0 RE ORI Xob ¥ 28 3 i sl 2R U <K (1 52 M K 5
3.9 B BN E ARSI 2 A sh A S 2 1Rl E 2 T

2.8 1RV& (2014) $2 I AATAE piah B S PR T 40 55 08 Hoaim 2 B 3
SRR B L H 2R P AL SR A SRR, LU B I S Ui, BT 1 4h
FORIBS W P rh s R SAR R AT, A5 T LANFRRIAE T 2% A Bk = )



SN SERL 2 R A RO, AR 5K, T 2 R sl AL 2R )
RETEBRK .

3.8 (2016) $RH 1 BN Pl Be M EERIEAT Ok, JRIT AL 23RS
B FET-IUEE X 9% v sh T 2% AR FIBLE, A5 sh R SEAT D9 IR 3R BRI
IR A GESE . A IAEE R SREE. B BORTE, A
P, WIS ER—H 2 B S B s BT, RV 28 A 5 B b sh Ay
JRAZ R T AMRA R AR, Ml 7 Eh RE R ROR. BT LR
I, 11 9% E 52 B b SRR 2L, Al BT 9 K T REAOR; 2 4k 3 E R
T3 B S IVERS . T 9 RE I P ah RO B s 3. 40 SRR 9> N B
R IR SR A R B R S

4. EF55% (2017) FITHFE hah 2 98 5 AN REFIOHE . W SREIEA ¢
£, IS AR RN SRS AR OTE . A, mmE . RUveH
TAYEEERT U R E B SKAT N, Sl LR UME. AR S AN SR
=ANYERE IR TR RN B 3 s B SEAT D SR AR B AT G P AT AN e HLRRY
Wi J e W) ST M s 2 PAY AR 6 v 1 D5 PN A S50 X T RE A {7 A X 3 R
3.3 B 3 B0 1 D e U ELAN R AN E R s B A IE R

5.TR (2018) FEH 1 s B B i 9 e i tH AT B 1, T4k
GRS =24 N A R UG ROSORE,  MNAE 5 B8 P B (RSB R A1 28 T R e S 0
T 9w ah R S A S AR LR RIS MR R E M, IBRIH 1T
FEW, RIT TR s B SK IR T, R LT R & 1L R T
P P EN R AT s 258 5 BOMIHE AT A R 0 R 9% 2 b s B S 2 1) LA oAy
TR/ 3. IR AN RS SR BT 58 5 O IFE M A8 5 RO X1 9% v sh L
SKIRISZ R LA AR 8 36 VH B o R I 1) R T v 220 S B T AR D

6.41/0F (2019) F2H AT AXTH B3 (h ) U SE A RIE T8 K 25 SGTE b sl 2R =K
HI A9 9K 2 DR 2%, 368 << 3K AR ATF ST AR X e/ FEJT Ik FE 52 Wi ¥ 2 3 i s L S I
A&, DAV B phsh U S i BN DI AT IRTT, 8 1 LAMBRAA
T 9 sl A S TR R T AR RN I B 2 R T Y ) B
{3l TRy ST TR et 7 R Y 3 TR0 3L 9 T R AR TR R B
BRI SKAT Y o
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2.3 BHUERARRER URR VR

2.3.1 MBI BMEEAT AR R R

AT AN OSSO B, T P R SEAT N T 2 R IR R, Ho i A
FO PN SRAT AR BB R AR O B 1, XA 5 % R A L
A 3L [F) R AAE I RE M i S B SEAT N o SR B FL A 10 4 3 B ) SEAT 9 ) R M
IR BRI ER . HIRRR HRER RS R, BT

(D BN R EEUEEY ATt SRR R g AR
PARZ T30/ o i DR 3o di ELRR A REAS 1S VH 2 7 AR P s R AT, 24
PR HATHT IR, RSN 9 E A i BRI, X —45e e
WAL, FERER 5 2 A« 8 SEIET 6 D 2R s 577 i 2 BA K
77 b AR BON VH B A R SEAT N IR . AR I 22 E BT TR A 4 B AU
Xt B R SAT N BIRE I, B B 5 AR ek b s BT B e R T 2 K
o8, M HX—gheth g N A SIS vk, bija, a2 FEITEuRy
Y037 T ER A SR B AT N RIRE M, Wt 70 25 AR AR B 108 B R A R T LU
P P ER G 4, ANITTHR =X 72 i I PP 5 IR, (2 E D AT 97 2 o B Peck
NARIZAF Y O B ] DL I 9% 5 577 dh 2 T (5 1A i, BN EE H
P KRESRAT ™ i R T AIAE R AE B, (AR VE B OB R IR 880 177 dh i 15 %
WE, SRR, S 1 RF RN, AR 3 R SEAT N
R 225(2002) 5 HH 17 S5 0L AT Breads =4 Y, BT B8 SR /S it AS BE S0 9%
HIfes iR, M B (M FoE P 2E TR, RO )5 30, B3l
R SK

(2) BRI R W2 T[]« A 70 DLW f) 1 25 IR 55 A
R [FRE ] U0 A v ) B SEAT N o Beatty 55 N # 1 SEUEHI 72 0E 52 24 5 7] s
RIS 2 3T 2 v s B SRAT N = A, 1T 2490 2 (I TR AR R e M i, = {2
s R SEAT 7 A2 . Kwon 55 N LAV 238 W AR B ORI 1S 5, 45
R TEAR BN 18] 2= 5 S8 v B R Bl R SR o 3 AT 235 F S O LI 1)
JIRS P BN R AT I A 25 I, A A DUIR T AR I NP 9 ST
FEH S, RV T ARSI b B B AT N B b AR I S ML - Vohs 58 A
W, THRERG JHLRRIS, X7 S RN S 0 ORI, 5 B8 T RE T BEAIR,
S ST AR B AR . PR RS JI e IS5 9 B RS AE HEAT I 2 ) B
KB, TXIE 9 AR SR B e A2 ol i A B LA S R A I TR) 2 Jl i SRAT A
EFIHAR. Luo (2005) JEIdSEUEWTFTIESE, VH 2 72 AP0 fth B H 302050t 1
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SLYE PR AR, AR MEATIE T 2 S5 AR TAT, S BRI I 2 BRI ok
BRI AT Ry, SRR AN [FDRT- i 3l ) S I 52 4 AN [F] . Beatty Al Ferrell
(1998) Ay 47H o8& B AT RO NI INE, RG22 5 0 55 e 1t sk, iz Al
HA G 7= A4 s B SE4T A . Hoch Al Loewenstein (1991) A A ¥H 2 & M A% 6l 1ty
SAT N B B0 A2 8 SEAT D9 s, Ik 1] [R] R& A B 7S 5 7 AR h sl B SIAT . T
Simonson (1992) #1 Dholakia (2000) W\ A¥H 2% 34 7E MW I FE Hh (115 45 2= X6 i 3l
RANE SEAT N2 HERENR, 2478 2 8 AT RRBR I 25 I B AL T T AR 15 265 BE 5 2 7= A= i )
RN SEAT N o
G HFEAFHNER. FEOFEHT M. BREE. BRRERSHRE AN

MR R . W 9 AR R DL 5E M S T SEAT Oy, B R ALV 9% 3 LU AR
RV 9 58 Gy = AR o B R SR AT s TH B E 7 ORI . BHTRA BIRAR S
WIEF VR, VUSRI P E ) B AN PR oT, T8 9% 5 A 5 X6 T30 77 v 1 42 52 FE ik
AN, B IRFEH S B IR T A EKE X, B PURGER 738 75 E R AITR
HEIRAMEA G . AR R, M7 H TR T 2 A T a7
H TR A LTS BV o 25 5 = A ph sl BUE SEAT A . Shrum @ it SR 7R B B
A —BOR L = 199 2 b B 3RA — R FE R 19 2 % T8 5y 7 e g 2
) SKAT N o

Aker BFFLIH 9 H R MR AERE BEN G SEAT N SE M . 28 ANA& I — B e
BE, 72 G S BB R R O R ) PR AR ph B B SEAT A . Coley A1 Burgess
(2003 BIF 7T A3, AHOOF BRVE AV 2% 5 H Fedas il o, AR 2 b 2 4u 8%,
RIS A, DRl sl B SKAT B s SR T A B 1)1 2% 8 B R AE il e 048
%, 1R 52 MG SR, 5525 5 7 A s B SEAT N . T Sengupta Al
zhou (2007) BFFTIH B8 NI sh AL SEAT J9 R REMR,  BIF 545 SR 38 B 3 B
D AR T AR B T B 3 TR AR [R)7 dt i s R 9 B E AR I HR B R 3K )

2.3.2 R RBRAME

DL Zeithaml JHACER I ELELEE R M AME EE IR A BE SR 23 A ¥ 2 2 IR IR R L
X R AN B G B2 K R 7 A LAt . Zeithaml 38 1 #R 22 M AFF 70061 2 35 Ry
{E (Customer Perceived Value) HIMEEREATHE, N NEENIME 2 W & 1E19Y)
Tk R v T IR R R A 5 RN R K T T RS ERD 6 7 o R B S AR A . BE TS
Woodruff &5 At M1 4G AR TR 2 PR 07 THUHEAT T SR Z IR 04, AN
Ak R A B A b H At 55 535 5 22 B 25T 22, I HLETH 2% 38 72 I Wi 7% v sk
SR Z (P EPEME, BRI 2 8 BN E, A REOR BE T 45 R T 284
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MR AL AE BRI T 3758 S 3L F Az . L Gronroos ARG 5738 MK
FAALAFE B E BN E, N 58 R W b B 2107 i KA EL R T
RAE AN SE DA By @ S I B Jg AR 55 LLA 3 S £l 5 9% 2 AH L] ) B
KA VLA R T A B sh ST 55 e . SR EA, A S
FXRAOMEREAT T 2000 SRR 0TI, EX RS FE M g e,
MR BB AR R T IEAI MM E IR AR R, RN 9 7H 2 AT it Fe e
BT 2 B A SCE TR E Py AME IR, X RRNE 12 AT T A9
g, BRI R 2.1 s

2.1 BoniMERE X

€ LN V5 Bt (8]

Porter (1985); K HT.(2002);

Parasuraman, Grewal (1997)

SEFRE AV 2 SRR B 5 JER R R AS 2 [8] PR A AL i

SERFN B T B 3 R NP0 T v B SR R A5 AR R RN K T T

BRI SE 7= R FE 8 R Zeithaml (1988)
(B 2 0 B 345 G P 227 R 25 AR 33 0 Monroe (1991)

A M T SRR EROART T PR — e S A

BN B AT P B AE BN R R, S B ERE TG 455 | Flint, Woodruff, Gardial
ST AT A E R PEAS (1997)

SN B A2 ¥ B8 3 0 7 it B 55 1) 2R BUL AR A2 s 15 5 v fre st

SR ) b R 0 T 5 LB TR 5 37 Woodruff (1597)
L TR R T B 30 B L ML, 5
Kotler (2001)

T B A5 2 EAR Z IRl %2

TH P8 BN BRI SEP A S S ARy B, ks

JN s Sweeney, Soutar (2001
4 AV ¥ Soutar (2001

Zeithaml (1988) M ELEZERIR A B 5E SUH B8 NI, IO 2
B AE WD S R R AR A AR IR RN AR 2 1T 2 s P50 7 i 280 RS AR TR Af o At 54
SR T IFIUME R YRR, BV 2 F RS S R, Hrp RS
AhIHRES ASS MR, ARG NS B dt A A 5% AR LRI TR L FG 77 4%
FEBEMEA, Zeithaml FIR A MIRA L E T RGIIHMERIAZ O A B SEEAHELR,
EEHBER TR 7T Z AW, BjE, AR E I SR BT T 2R IR
W
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Lapierre 1155 F] 2% 75 ZoHAG KR bR B AR, F2HEM . RS RR=
AN R BARPEAE A SRR PIANESE, SERE IR T 15 SR R AT & .
filan, EAEIE SR AR, R IR AR S R, LS R D) R S A
e AR, ARV BRI P RO A 2, JCHGIN T R RRZXAN M ERAR,
B N> PR A She i BV o 3 AR I P I A R BN I RIS, 2 BB B 7T
QU — KOET, Nt sseft T2 . Pl Sheth (1991) AUKRM¥#H
P 7RG E T YE R IR HELE, BFEH S ME . TEEME. DhREM B A&
BRI SR AT OB, B8 A THT R0V 28 8 A #E T &, IR vt Z s I EEH
SR AINE . J5 A Parasuraman (1988) %5243 il 1L K & SLUEHF A58 th & X T2
WAt T B BN AR, BB A PZB REAL, 4 DL T R4S
ENEERFCAFTERAYEE, BIERME. nJEEtE. mvE, msctEmsgfEtt. M=
72 I AR AR B 22 1) 2 T 28 8 RN A4S () M FE B G, B BT TR R &, s>
SRS EH E. E2 Sweeney (2001) $2H TIhREfi &R BRARA . BHEMN
(BRI A2 OB DY N 45 B BN BT B 2. Jrh, DhREJIT & A v 2% 2 BN 7 il
JeE A AN BE RS AR PR s BN RSAS 2 ¥ 2 A 27 i ki AR 55 A5 Hi iR B T DA SR
Te T RUA s 15 BAN B A2 T 2 5 150 FH B A 227 il IR 45 45 i Sl A TR b s A2
BT BRI s AL E TR ib BUIR 55 45 1 28 i R AL 2 — B,
i R B E, AR A RPN . FRESEE Tk 5 (2007) @it KR SHE
Wt 5045 27 S BN E P DU 4E FE LY, RO DR AN A G B E B . AP E AT
SN A DY ANHERE

ZR BRI, 2EB AT IR B 22 4 B (1) it 9 2 AR R TR A R4S 5 R AR
AT HRAIAL 7y BN GE R, AR FE IS B RIRL A AT T, (R 2%
XTEANERE A T, 50 SEAT N BRI - B AR A R 4E, Rt RS
W TR EIOME T 28 P ) T SEAT ok R FER LI . He T, AW
Sweeny, J. C.58 NIV P& BANIME R R, 72t EEA AR IS A 70 i HAR 7R 22,
B0, 35 ARG AN F AR T s A P9 A4 B 0 B B 1R A7 T =

2.3.3 HARAMERFE

HABAMARHE EZFR 2 N DGt &, wtEal. Fi. I, T =
2. Hd, MHASX M A R, LA S B, RS RA
SIS o DA A 7 IR B 8 Bk b 55 4 S 48 ) T b s ) S B2 SR AR = i, T 5
P B AL 1) T st I S B P e RV, IFACRBIAL T 18-39 % (AR R A TR A 1)
TRAEMBNI L,
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2.4 ZEHISTRVPIR R AT FHIMHR AR

2.4.1 3PS SKAT AR SR E R

LR ERTIE, X s BN SRAT A IAR ORI FU R %, AT KB SCRRN s L
AT NIRE X 733 FFAE SEMSE N HEHT 24602 . 2 21 704 . SRR
ivpees SR ITIIVEE TN

B, BRI T T A o K STRRAE K M 25 AR s L R R,
11368 S B B HH R B P s R SRAT N R A % o (A, BRI A [ sl 5 SR
R R B AE L2

B, MR B S, SRR . EEMNRLARETT: 52
A S A B JE SR W I Ty T R U T I3 P (A 5 . I 1A
i 15 MR I A AR

F=, KRR EREN T =1k B: — AR I SEw BB, — &L
77 o ORI FEBT B =R DU 2R AT o L ORI TE R B sl B AT
CL2 ROV E BRI FOM LR A T8, (B KR 2 AW T B b sh 7
VA SKAT N RIRE M A 2R, ANEEEA F T M P AR 36 AOAIL A 0k L AT SR AR 36

F U 3502 5 T 7 — AN 2 14 DAL 3 B 2 2R 5 1A vt TRl P 0 4 s 2R i S
FTONIIEENE, A, AT SR IR AR W FE RS 1H 9% 5 7 28 s By S AT D AT BA
BAER — LB AR, A ERENs— E R EAN TS IF 52 B BUA I U AR

2.4.2 XABAYHE R ITIER

gi Epnid, BUA SCRXTERFIOME AR S Fe i %, T I AR B 5 SR B
Xt HAT TR LSS50 T

By EEEPAEXHERIMENIBES e « HEEE 5T W TT, SRR
RO (R BN D R FH A0 S FAR SR T e 2>

5 EIOME R MR R AT NI B A B, & LU BB N A ST
WSEAT 9, AT A Ab 2545 P SR BB B 58, AR T BB BOM BRI B IR A SR AR
FOIH P 1 Eh L AT 9 AR SCHIE SRR b, IXRR IR ] 1 T e R 2 1]

2.4.3 A RKIMEREE

£ LA B SCTIH Bt s R SEAT 9 M 57 A8 K 22 B B T S 1 g 3K
WA SN R SEAT NI ZER B, FFER T 308 B SR IR . A SCREH %7
B BN AT e AR AESERPANE R BRI T, T B I ORBEOR A
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PR R RN . ARG O, FEERZ B RIEHITF O, kFEI R0, 152
I AT -

AHEFOROT — VI EEI O E AL BE R IR, Ay B RES AL — @R L B AN FE AN 58
A BRI T o AW FUA T BRI 938 th s B AT A 52, A
JEAIASE R E S N DAl ST O sl B SR s ST S
ST E R S R B ARG 5 F FT R PN AR R S A T 9 SR E i
TP 2% 5 v sh UG SK s AU 98 B B 2 PR ARl . Bl SCieRs
JE NI 3 th sl B SRS
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B=F pradE

3.1 BRsBit

AT VAT x At it 86 J5 IELE NG ()70 8 0t i3 x At
EGIERFAZW R ESIENAZ AR, #1758 —2EMHEE. R
JE N 2Ry YD R IR 2L AE x Ak R B SR I T B R A 8 T A AR E
WO\ B3 T S B, DAL O AR IS T AT ARG AR = e

N7 QSRR i RES ] S vV o NN /19 N €7 VI N N B
LR bR A T HANRE PP R E G, HEAT X B s 4518, R A G R A
ORBUEERE, &G —E R EM T & BT R

FEACK FIRENLAE OV, AR 75 mT AFE AR Im 3 & J B2, FEA
X R E TR B BEALIU , Sl L SR AN [F] B 22 A7 7 A1 i) 45 5
Spss22.0 A0 RN Sg R HcHe AT A5 FE AR REAG ey, G v R R A B B AR R R MR R 1
I AT AN UE PR R 5 0 A, A4 3 iR 3l R SEAT 9 ) 5 R T AR AR Y o A SR T Spss22.0
PP G E NARSS . IR MBI DL A Sl L SEAT DRy 22 1) ) 45 ) 7 R AR Y,
FERHASETRY ()4t A R AT 0 M, SRASLIG BT 3 B B0 75 T

A SCHIE T LA i AR 78 & 5 I (5] 56:  ” APP HEAT 1 2R R EE
PR s SN Spss22.0 BAFHEAT 45749 J7 A2 (Structural Equation Modeling,
SEM) [EEAL, 1ZBIAYE thEm 4 i1 2% 5K KarlG-Joreskong - 20 tH4d 70 F4LH]
AR — M Z it EdE k. EEE T RS TR EIE S E K E
Mgt Fik. FINHRE FEMEMHEEAER, FLitExR, BREMX, WERE
O, ZHERIMERBER S N Z I N AR EAR S A HZ 5 R EdE
BEAT, (ERE, RUE, BT, ek o RESEEIE .

S b oCHE 1) R DA K B B SE IR R A E ), B S, AR SR AT [B] A
VIR, FEXF A S AR B FU AT BE B, g A SR B A R MR L G AR i
T BE E FR A

HU BLA O R alHE S SU IO 7T, MBS IR 2 A B2 AR O &
A, L WARR I SEAT N IR R 3R S L AT RERI S I R4S . FEIL R |
G55 T PRI P Bl ) SEAT D9 5 T RO R AE 2R 4R HY BIF TR AR

PR I SEUR I AT 7025, SR 1) 2 1 A 1 7 SRS RE A, FIH Spss
it TR REARIE AT AL HE, i AT ATt ot (SR IRR IR
Tt BWAETER Tt SR T AAG I, SRR AT 7T B B R AN O¢ R R
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BE, RS D B 25 W SR B e AR A
e, FETOH AN T E R AVE SR R, vt DB SR R
&,

3.2 BRUER

3.2.1 FEBHER]

AM G T SOR B A Y A B e L i, SOR #24! Stimulus-Organism-
Response [ 465, M7 # Mehrabian, Russell T~ 1974 . TEMRILA
BiXr NFAT HIEEIR S, SOR CRINE — AR — S B0 AR |2 i W T sl 2
TH R B ST AR, AR AR, SO R (Stimulus) FENRTRIAS &,
RN SN R B b = AR R 2 B tn s = s R L TSN
IEEA L IEETESN. T EAAS; CEIE N PUE” (Organism) 72 1R AF &,
Fe TR S AL AN RS , HLAA A S G0 B B 8O 1 B = AR 1) — R BB,
{6 5 B ME I TG 4 -5\ FA2 4k s TSR RN “ [ B (Response) & 45 AT &,
T8I J P SRR I PR A 18247 8 (Approach Response) FIHFLEE 1T

(Avoidance Response). ZBALEARWTE AT : LHIBERI Y. i E.
JENIEE . B an A SO 2 e AR BRI 2 WA R I WA LRSS N
PREG P HRAINE, B REN ARG AL 3. R BRIy TH R FH WSS
P B SRR 7 A Y B A 3 W AR BB RN LIS 51 R B B e sl B SEAT N

—

K] 3.1 SOR T — MR — /) i

ASSORG I A A58 X 9% 2 i sh R SEAT R S AT W I . T AR AR
NAMERIER, OFERSE NI mA S =AT T, X RO 2
MIrhsh UG SE, FESINEEIOHMEE R AR e, SRR A AR I8 )5 RS 5 h 3l
AW SEI R Z, BRI, AR SCABCBENE P ARES (¥ =25 P2 2 S B3 10 SAT
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(5 IR SR 9% RV IR, AT/ P 330 B I SR AT v 31X 5 BRI Y
FIVERT R B — 8. STk, ASCRg BB s, Ak aiE L.

3.2.2 HRRMEBER

R e pR S SR IE]
H2 H2
i A AR
Eigg — TS B R SRAT N
e it 2 A

K] 3.2 g Ee A
T HEELH

3.3 BrsTRix

3.3.1 JEARIRXHE 523 I F 3 24 SKAT N IR I

15 58 A 28 2 52 2 b3l B SEAT N I — AN B 5 1, Ho s oh S
ARG B ) S IR BR M R DR 2R o T AR B AE S Ah SRR 2, (ARt 2 XV
W PR Eh B L P2 A 5200 . Abratt (1990) 45 H T PR 4 £ T 0 2 2 ) ot
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1 2 3 4 5
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A2 764 178 .061 218 101
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DI 264 178 .032 231 .055
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